SEO IN THE AGE OF Al:

HOW FRANCHISE BRANDS CAN WIN
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+ AL IS FUNDAMENTALLY CHANGING HOW CLISTOMERS e - N
DISCOVER BRANDS - COMPANIES MUST ADAPT quickLY [ 727777 gESIED)7 > NN
OR RISK LOSING VISIBILITY . A @ Y s \

e AS A GLOBAL LEADER IN FRANCHISE MARKETING, WE :
HAVE DEVELOPED AN APPROACH THAT HELPS FRANCHISE 3 f =4
BRANDS WIN BY OPTIMIZING FOR AI-POWERED | :
« | DISCOVERY AND HIGH-INTENT LOCAL SEARCH .
‘ SIMULTANEOUSLY, CREATING SEARCH VISIBILITY THAT y
COMPOLINDS ACROSS EVERY LOCATION —
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VOTED WORLD'S BEST FRANCHISE MARKETING FIRM

Global
Franchise

AWARDS

Best Franchise Marketing Firm

— 3YEARSINAROW —

Best Franchise
Marketing Firm

Global Franchise Awards

Entrepreneur
TOP FRANCHISE

SUPPLIER

~

Top Franchise
Supplier

Entrepreneur Magazine

STEVIE
WINNER

INTERNATIONAL
BUSINESS AWARDS

2 YEARS IN A ROW

Marketing Disruptor
of the Year

International Business Awards



r S YENERATIVE AL IS RESHAPING THE INTERNET

* FOR NEARLY TWO DECADES, MARKETERS HAVE FOUGHT
TO RANK THEIR COMPANIES AT THE TOP OF THE
SEARCH ENGINE RESULTS PAGE (SERP)

* THE EMERGENCE OF GENERATIVE AT HAS
TRANSFORMED HOW USERS FIND, EVALUATE, AND ACT
ON INFORMATION

* THE FAMILIAR MODEL OF KEYWORD QUERIES AND
RANKED LISTINGS IS GIVING WAY TO A “ZERO CLICK”
EXPERIENCE THAT AMALGAMATES INFORMATION FROM
ACROSS THE WEB IN A SINGLE, COMPREHENSIVE
ANSWER



WHO IS THE WORLD’S BEST
FRANCHISE MARKETING
FIRM?

Q, whois the world's best franchi=: & )

Google

AlMode All Images Shortvideos MNews  Foru

4 Al Overview ) B

While "best" is subjective, Reshift Media is
consistently recognized as a top global franchise
marketing firm, winning "World's Best Franchise

AT RESULT SITS ABOVE
ORGANIC RESULTS AND
DIRECTLY ANSWERS THE
PERSON'’S QUESTION

Marketing Firm" at the Global Franchise Awards for
multiple years (2023, 2024, 2025) and ranking #1 on
Entrepreneur's Top Franchise Suppliers list in 2024

for marketing. They specialize in digital marketing

Fw: Frmmalinmmrs iR rmin o amdares mdkrmkm i ool s

Show more

Reshitft Media

hitps:fivwww reshifimedia.com



‘I OVERVIEWS DECREASES CLICKTHROLGHS |

* THE INTRODUCTION OF AI OVERVIEWS HAS LED TO A
DECREASE IN CLICKS ON THE SEARCH ENGINE
RESULTS PAGE AND A REDUCTION IN TRAFFIC TO
WEBSITES

A 2025 ANALYSIS BY PEW RESEARCH FOUND THAT:

— THE LIKELIHOOD OF A PERSON CLICKING ONE OF
THE SEARCH RESULTS LINKS DECREASED BY H7%

WHEN AN AI OVERVIEW WAS INCLUDED

- LINKS ASSOCIATED WITH THE AT OVERVIEW ITSELF
WERE ONLY CLICKED 1% OF THE TIME

— LONGER SEARCHES AND SEARCHES THAT START
WITH A QUESTION WORD WERE FAR MORE LIKELY
TO TRIGGER AN AT OVERVIEW

Clicking on a link
in the Al summary

Clicking on a link from
the search results

Ending their browsing session

Continuing to search Google

Leaving Google to
browse a different site

Pages with Al Pages without Al
summary summary

N/A
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* TOP 10 LISTS AND OTHER THIRD-PARTY

YELP, TRUSTPILOT, ETC.
ARTICLES/WEBSITES
* FORUMS LIKE REDDIT AND QUORA

CONTENT
* COMPANY REVIEWS (BOOGLE REVIEWS,
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* RATHER THAN LAMENTING THEIR DECLINE IN WEBSITE
TRAFFIC, FORWARD-THINKING COMPANIES ARE PIVOTING THEIR
SEARCH OPTIMIZATION APPROACH TO INCREASE VISIBILITY IN
AI OVERVIEWS AND OTHER AI SEARCH PLATFORMS SUCH AS
CHATGPT, PERPLEXITY, CLAUDE, AND GEMINI

FOR FRANCHISE ORGANIZATIONS, THIS REQUIRES A
SIGNIFICANT CHANGE IN MINDSET

SEARCH OPTIMIZATION HAS HISTORICALLY BEEN FOCUSED ON
GENERATING WEBSITE CLICKS, BUT OPTIMIZATION FOR AI-
BASED SEARCHES IS MORE ABOUT GAINING VISIBILITY AND
POSITIONING YOUR COMPANY AS AN AUTHORITATIVE LEADER
IN YOUR FIELD
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OF CONSUMERS SEARCH
ONLINE FOR LOCAL
BUSINESSES MULTIPLE
TIMES PER WEEK

* LOCAL SEARCHES ARE QUERIES THAT INCLUDE
“NEAR ME” OR A GEOGRAPHIC TERM SUCH AS
CITY OR NEIGHBORHOOD

* IN MANY CASES, THE SEARCH ENGINE INFERS
LOCAL INTENT EVEN IF A LOCAL TERM IS NOT

INCLUDED WHICH TRIGGERS A LOCAL RESULT S0\ | ‘NEAR ME” SEARCHES
S % CONTINUE TO GROW

* LOCAL SEARCHES ARE VERY VALUABLE FOR L | ANNUALLY BY MORE THAN 1
SEVERAL REASONS: / N~

- UNLIKE AT OVERVIEWS, LOCAL SEARCHES
DRIVE CLICKS

- LOCAL SEARCHES HAVE HIGH VOLUME

- YOU ARE ONLY COMPETING AGAINST OTHER
BUSINESSES IN THAT AREA

- LOCAL SEARCHES HAVE VERY HIGH
PURCHASE INTENT

OF PEOPLE WHO USE
THEIR PHONES TO SHOP
PERFORM “NEAR ME”
SEARCHES BEFORE
BUYING SOMETHING




Google

Q. buy hand-tossed pizza near m 3

AlMode  All  Shopping Maps  Short videos

Places

BROOKLIN

Papa Johns Pizza /@ o “
lake-out & u 4.3 r "

jelivery pizza chain

oy p—

o
__P| Co. Pizza qu_,_,)‘,n_ il

Domino's Pizza

4.3 * (273) - § - Pizza delivery

Open - 200 Carnwith Drive East - 1.3 km

Takeout - Delivery

& $8.99 Mix & Match - So Many
Options To Choose From: Pizza, ...

% Call @® Directions & Website

&)

o
(D 4.4 | michael Kelly's o

Imay

BUY HAND-TOSSED PIZZA
NEAR ME

LOCAL RESULTS ARE
PRIORITIZED WHEN A
GEOGRAPHIC SEARCH IS
PERFORMED
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[V HE STRATEGY:

INFORMATIONAL QUERIES: SEARCHES THAT SEEK TO EDUCATE OR
UNDERSTAND A TOPIC.

QUESTION-BASED SEARCHES: QUESTIONS, ESPECIALLY THOSE THAT ARE
COMPLEX OR REQUIRE MORE DETAIL.

PROBLEM-SOLVING SEARCHES: SEARCH FOCUSED ON SOLVING A
PROBLEM.

LONG-TAIL KEYWORDS: COMPLEX, SPECIFIC QUERIES THAT REQUIRE MORE
IN-DEPTH INFORMATION.

"WHAT IS ...7", "HOW DOES ... WORK?", "HOW TO ...7%, "WHAT ARE ...7",
"WHAT IS THE BEST WAY TO ...”"

OCAL RESUL TS

-\ — - - e — MR dam)

EXPLICIT LOCAL KEYWORDS: QUERIES THAT DIRECTLY MENTION A

LOCATION, LIKE "RESTALURANTS IN SPRINGFIELD" OR "PLUMBERS NEAR
RIVERDALE".

IMPLICIT LOCAL KEYWORDS: QUERIES THAT RELY ON THE SEARCH ENGINE

TO DETERMINE LOCATION, SUCH AS "COFFEE SHOPS NEAR ME".
BRANDED LOCAL KEYWORDS: QUERIES THAT INCLUDE A BUSINESS NAME &

A LOCATION, LIKE “THE UPS STORE IN BROOKLIN " OR “THE UPS STORE
NEAR ME".

SERVICE + LOCATION COMBINATIONS: SEARCHES THAT MENTION A

SERVICE AND A LOCATION, LIKE "WATER HEATER REPAIR IN SPRINGFIELD".
UNMODIFIED HIGH LOCAL INTENT KEYWORDS: TERMS THAT TRIGGER LOCAL

RESULTS EVEN WITHOUT A LOCATION, LIKE "THAI RESTALURANT" OR
"EMERGENCY PLUMBER".




' RANCHISE COMPANIES ARE POSITIONED TO WIN AT SEARCH

LOCAL PRESENCE WITH NATIONAL SCALE
AUTHENTIC LOCAL SIGNALS AT VOLUME
BRAND TRUST AMPLIFIED LOCALLY
FASTER EXECUTION ON THE GROUND
VISIBILITY THAT COMPOLINDS BY

LOCATION




HOW FRANCHISE COMPANIES
CAN WIN AT SEARCH

© Reshift Media 2026



! OUR WEBSITE IS THE HERO

* AT AND LOCAL SEARCH OPTIMIZATION OPPORTUNITIES
FOR YOUR WEBSITE:

- BUILD A FAST, MOBILE-FIRST WEBSITE

- USE A UNIFIED DOMAIN STRUCTURE (SUBFOLDERS,
NOT SUBDOMAINS)

- INCLUDE LOCAL INFORMATION ON EACH MICROSITE
(I.E. NAME, ADDRESS, PHONE NUMBER, HOURS, ETC.)

- IMPLEMENT STRUCTURED DATA
- LOCALIZE CONTENT FOR EACH LOCATION
— PUBLISH AI-FRIENDLY CONTENT




l OLR GOOGLE BLSINESS PROFILE IS THE TRUSTY SIDEKICK

* KEY GOOGLE BUSINESS PROFILE (AND OTHER LISTINGS)
OPTIMIZATION OPPORTUNITIES:

- MAKE SURE YOUR CORE INFORMATION MATCHES YOLUR
WEBSITE EXACTLY (NAME, ADDRESS, PHONE NUMBER, HOLIRS)

- ADD AS MUCH INFORMATION ABOUT YOUR BUSINESS AS
POSSIBLE

o INCLUDE ALL OF YOUR SERVICES
o LOCATION AMENITIES (WHEELCHAIR RAMP, PARKING, ETC.)
. & ~ CREATE GOOGLE POSTS - UPDATES, OFFERS, EVENTS
- SOLICIT CUSTOMER REVIEWS

— RESPOND TO REVIEWS QUICKLY




DEAL FRANCHISE WEBSITE STRUCTLURE

e INCLUDES CORE PAGES ABOUT THE COMPANY,
PRODUCTS/SERVICES, ETC.

e INCLUDE A COMPANY BLOG AND/OR A ROBUST FAQ

NATIONAL WEBSITE TO HELP RANK FOR A RANGE OF RELEVANT TERMS

e PROVIDES “"OVERALL” SEARCH AUTHORITY FOR THE
(yourwebsite.com) NETWORK ON CORE SEARCH TERMS AND BRANDED
TERMS

« INCLUDES LOCAL-SPECIFIC INFORMATION (ADDRESS,
PHONE NUMBER, CROSS-STREETS, NEIGHBORHOOD,
CITY, ETC.) AND LOCAL CONTENT (TEAM, BLOG, ETC.)

LOCAL WEBSITE LOCAL WEBSITE
* PROVIDES LOCAL SEARCH AUTHORITY AND TYPICALLY

ACTS AS THE MAIN ENTRY POINT FOR NEW VISITORS

(example:
yourwebsite.com/metropolis)

/////////

(example: /
~ yourwebsite.com/gotham) ~

e
/
L/ /

o e RANKS FOR LOCAL TERMS (EX: CITY NAME,

/ NEIGHBORHOOD NAME)

YOUR OBJECTIVE IS FOR PROSPECTIVE CUSTOMERS TO ENTER
AT THE LOCAL MICROSITES, AS THIS SIGNIFICANTLY
INCREASES THE LIKELIHOOD OF CONVERSION
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* OUR SEARCH, CONTENT, AND TECHNICAL TEAMS WILL
CONDUCT A REVIEW OF YOUR WEBSITE TO DEVELOP A

""" BASELINE OF YOUR CURRENT PERFORMANCE AND A

DETAILED ROADMAP FOR IMPROVEMENT

- WEBSITE SPEED
— DESKTOP AND MOBILE INDEXING STRENGTH

— TRAFFIC ANALYSIS, INCLUDING TRAFFIC SOURCES &
PATHING

— SEARCH RANKING FOR KEY TERMS

— CONTENT REVIEW TO IDENTIFY LOCAL SEARCH, AT
SEARCH, AND MULTIMODAL SEARCH OPPORTUNITIES

g ) ]| * WE WILL ALSO REVIEW SEVERAL OF YOUR

A\ S22\ COMPETITORS TO IDENTIFY OPPORTUNITIES TO OUT-
' NN MANEUVER THEM



OW WE HELP WITH STRUCTLRED DATA

* STRUCTURED DATA (ALSO CALLED “SCHEMA
MARKUP”) IS IMPORTANT TO ENABLE SEARCH
ENGINES TO NOT ONLY CRAWL YOUR SITE, BUT
TO TRULY UNDERSTAND IT

 STRUCTURED DATA IS IMPLEMENTED AT THE
TEMPLATE LEVEL OF YOUR WEBSITE TO DESCRIBE
YOUR CONTENT TO SEARCH ENGINES IN A
SPECIFIC WAY

* OUR TEAM WILL RESEARCH AND IMPLEMENT THE
APPROPRIATE STRUCTURED DATA - FOR EXAMPLE:

- LOCAL BUSINESS MARKUP ON LOCAL

MICROSITES j\
— ORGANIZATION MARKUP ON THE WEBSITE ELICK TO LEARN

MORE ABOUT
STRUCTURED DATA



https://youtu.be/l2ukYH3iT4Q

* OUR ON-STAFF CONTENT CREATORS WILL WORK WITH
YOU AND YOUR FRANCHISE OWNERS TO REVIEW AND
REWRITE YOUR LOCAL CONTENT TO ENSURE IT IS:

- UNIQUE TO THAT LOCATION

— ALIGNED WITH LOCAL SEARCH, AT SEARCH, AND
VOICE SEARCH BEST PRACTICES

* OUR PROCESS:

- YOUR FRANCHISE OWNERS COMPLETE A BRIEF
SURVEY TO PROVIDE INFORMATION ABOUT THEIR
BUSINESS

— OUR CONTENT TEAM RE-WRITES YOUR “"BASE”
LOCAL CONTENT USING BEST PRACTICES AND THE
SURVEY INFORMATION

- YOUR HEAD OFFICE OR FRANCHISE OWNERS REVIEW
THE CONTENT FOR ACCURACY




* OUR ON-STAFF CONTENT TEAM WILL REVIEW YOUR
WEBSITE CONTENT AND IDENTIFY OPPORTUNITIES TO:

— STRUCTURE CONTENT CLEARLY WITH HEADINGS,
SUBHEADINGS, BULLETS, AND SHORT PARAGRAPHS
SO AI CAN ACCURATELY INTERPRET MEANING AND
INCLUDE YOUR BRAND IN RESULTS

— USE CONSISTENT TERMINOLOGY FOR YOUR BRAND,
PRODUCTS, SERVICES, AND FRANCHISE SYSTEM SO
AT SEARCH UNDERSTANDS CONNECTION POINTS
AND MEANING

- WRITE WITH INTENT SIGNALS - CLEAR ANSWERS,
DEFINITIONS, AND TAKEAWAYS TO IMPROVE HOW Al
SUMMARIZES, QUOTES, OR TRANSFORMS YOLUR
CONTENT
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* WE WILL OPTIMIZE YOUR LOCAL LISTINGS ACROSS
GOOGLE, META, APPLE MAPS, BING, AND OTHER MAJOR
PLATFORMS

- ENSURE NAME, ADDRESS, PHONE NUMBER (NAP)
INFORMATION MATCHES THE LOCAL WEBSITE

- SET THE MAIN AND SECONDARY CATEGORIES
- WRITE SEARCH-FRIENDLY DESCRIPTIONS
- UPLOAD PHOTOS ¢g; VIDEOS (PROVIDED BY CLIENT)
* CREATE GOOGLE BUSINESS PROFILE POSTS
* MONITOR AND UPDATE YOUR LISTINGS GOING FORWARD
- ADD NEW LOCATIONS/REMOVE LOCATIONS
- UPLOAD NEW PHOTOS ACROSS THE NETWORK
- MONITOR REVIEWS AND CUSTOMER QUESTIONS




SEARCH OPTIMIZATION
PACKAGES

© Reshift Media 2026



WEBSITE TRAFFIC ANALYSIS

BASIC REVIEW
$1,500

EARCH OPTIMIZATION REVIEW & STRATEGY

T e e T e L p—
( [
|

FULL REVIEW
$3,500

OUR SEARCH, CONTENT, AND TECHNICAL
TEAMS WILL CONDUCT A REVIEW OF YOLR
WEBSITE TO DEVELOP A PERFORMANCE
BASELINE AND A ROADMAP FOR IMPROVEMENT

IN-DEPTH REVIEW
$4,500

GOOGLE SEARCH CONSOLE REVIEW

WEBSITE STRUCTURE REVIEW

SITE SPEED AND CORE WEB VITALS REVIEW

BENCHMARKING SEARCH TERM PERFORMANCE

GENERAL REVIEW OF PAGE CONTENT

S SO0

IN-DEPTH CONTENT REVIEW, INCLUDING DUPLICATE
CONTENT, PAGE STRUCTURE, METADATA

STRUCTURED DATA REVIEW AND ASSESSMENT

AI AND VOICE SEARCH READINESS ANALYSIS

&

AI PHRASE ANALYSIS AND INDUSTRY RANKINGS

LOCAL SEARCH OPTIMIZATION ANALYSIS

&

DEVELOP A GO-FORWARD STRATEGY/ROADMAP

COMPETITOR REVIEW AND BENCHMARKING (UP TO 5)

COMPILE FINDINGS INTO A WRITTEN REPORT

VIRTUAL MEETING TO REVIEW FINDINGS

O 00 O OO

SO0 & SOOSOO




IMOST:POPULAR]

INDUSTRY-SPECIFIC

$2,800

REVIEW STRUCTURED DATA CURRENTLY ON THE SITE

OUR TEAM WILL RESEARCH AND IMPLEMENT
TRUCTURED DATA N
A VArS

P

IN-DEPTH
$4,500

REVIEW WEBSITE STRUCTURE TO IDENTIFY HOW
BEST TO IMPLEMENT STRUCTURED DATA Q @

IMPLEMENT (OR IF THEY ALREADY EXIST, FIX) CORE

CLIENT’S INDUSTRY, WEBSITE, AND CONTENT

SCHEMAS: ORGANIZATION MARKLIP € LOCAL & ) &
BLSINESS MARKLIP
INVESTIGATE ADDITIONAL SCHEMAS PERTINENT TO @ @

IMPLEMENT ADDITIONAL INDUSTRY-SPECIFIC

SCHEMAS (IN ADDITION TO THE CORE SCHEMAS) LUP TO TWO ADDITIONAL

UP TO SIX ADDITIONAL

TEST THE STRUCTURED DATA TO ENSURE IT IS Q 0
BEING INTERPRETED PROPERLY BY SEARCH ENGINES

@

NOTES:

 ASSUMES IMPLEMENTATION OF STRUCTURED DATA IS STRAIGHTFORWARD (I.E. THAT THE WEBSITE IS NOT
SET UP IN A FASHION THAT PRECLUDES IMPLEMENTATION)

* BUDGET DOES NOT INCLUDE MODIFYING WEBSITE ARCHITECTURE (CAN BE DONE AS ADDITIONAL SCOPE)

© Reshift Media 2026



https://schema.org/Organization
https://schema.org/LocalBusiness
https://schema.org/LocalBusiness
https://schema.org/

C ONTENT LOCALIZATION

IDENTIFY CONTENT LOCALIZATION OPPORTUNITIES

OUR ON-STAFF CONTENT CREATORS WILL
WORK WITH YOU AND YOUR FRANCHISE
OWNERS TO REVIEW AND REWRITE YOLUR
LOCAL CONTENT

CREATE BRAND-SPECIFIC QUESTIONNAIRE FOR
FRANCHISE OWNERS TO COMPLETE

REVIEW EXISTING “STANDARD” BRAND COPY &
REWRITE IT (USED AS A BASE FOR LOCALIZATION)

UP TO 5 PAGES

UP TO 10 PAGES

UP TO 15 PAGES

LOCALIZE THE “STANDARD"” COPY USING BEST
PRACTICES AND THE SURVEY INFORMATION

UP TO 5 PAGES

UP TO 10 PAGES

UP TO 15 PAGES

WRITE UNIQUE LOCALIZED METADATA FOR EACH
PAGE (TITLE TAG & META DESCRIPTION)

UP TO 10 PAGES

UP TO 15 PAGES

POPULATE COPY INTO CLIENT WEBSITE

&

CREATE PHOTO DIRECTION FOR FRANCHISE OWNERS
TO SOURCE LOCAL-SPECIFIC ASSETS

@

WRITE LOCALIZED METADATA FOR PHOTOS RECEIVED
FROM FRANCHISE OWNERS

UP TO 20 PHOTOS

UPLOAD PHOTOS TO CLIENT WEBSITE (ASSUMES
THERE IS AN EXISTING PHOTO GALLERY)

UP TO 20 PHOTOS

NOTES:

e ASSUMES CONTENT & PHOTO POPULATION IS STRAIGHTFORWARD



OUR ON-STAFF SEARCH AND CONTENT TEAMS
WILL REVIEW YOLR WEBSITE CONTENT AND

l I C ON TEN T RE V[E W IDENTIFY AT SEARCH OPTIMIZATION

OPPORTUNITIES
R /. 3

EXPANDED IN-DEPTH
$2,800 $5,000

REVIEW PAGE STRUCTURE FOR AI-FRIENDLINESS

REVIEW TERMINOLOGY USED FOR PRODUCTS, 0
SERVICES, AND OTHER BRAND-SPECIFIC ELEMENTS

IDENTIFY CONTENT STRUCTURE IN RELATION TO 0
INTENT SIGNALS

INDUSTRY ANALYSIS TO IDENTIFY HIGH-VALUE AI
PHRASES

BENCHMARK AI RANKING STRENGTH AGAINST
COMPETITORS

IDENTIFY OPPORTUNITIES FOR ANSWERS, @
DEFINITIONS, AND OTHER AI-FRIENDLY CONTENT

COMPILE FINDINGS INTO A WRITTEN REPORT
VIRTUAL MEETING TO REVIEW FINDINGS o
REWRITE CONTENT UP TO 20 PAGES
POPULATE CONTENT INTO CLIENT WEBSITE UP TO 20 PAGES

SSRCAOAICR ORISR
OO O & &

NOTES:
e ASSUMES CONTENT POPULATION IS STRAIGHTFORWARD



1 ISTINGS OPTIMIZATION

SUPPORT: $1,500/MONTH
SOFTWARE: $20/LOC/MTH

CONNECT LOCATIONS TO LISTINGS MANAGEMENT
SOFTWARE

STARTER
O-49 LOCATIONS

e

/ !.—
|
2l

\

e
GROWTH

50-199 LOCATIONS

OUR TEAM WILL OPTIMIZE YOUR LOCAL
LISTINGS ACROSS GOOGLE, META, APPLE
MAPS, BING, AND OTHER MAJOR PLATFORMS

Ua%g

ENTERPRISE
200+ LOCATIONS

SUPPORT: $2,500/MONTH SUPPORT: $4,500/MONTH
SOFTWARE: $20/LOC/MTH SOFTWARE: $20/LOC/MTH

SOURCE CORE DATA FROM CLIENT (LOCATION
NAMES, ADDRESSES, PHONE NUMBERS, ETC.)

SYNCHRONIZE LISTINGS TO CORE DATA

IDENTIFY OPTIMIZATION ENHANCEMENTS SUCH AS
MAIN & SECONDARY CATEGORIES, DESCRIPTIONS,
AMENITIES, PHOTOS, ETC.

UPDATE LISTINGS WITH ENHANCEMENTS

CREATE 2-3 NETWORK-WIDE GOOGLE BUSINESS
PROFILE POSTS EACH MONTH

MONITOR AND UPDATE LISTINGS ON AN ONGOING
BASIS (ADD/REMOVE LOCATIONS, ADD NEW
PHOTOS, MONITOR REVIEWS & QUESTIONS)

PROVIDE MONTHLY REPORTING ON LISTINGS
PERFORMANCE, REVIEWS, TOP/BOTTOM LOCATIONS

OO OO0 & 8O &

O 0 O © OO

OO 080 & 8O &




© Reshift Media 2026

N

RESHIFT

MEDIA

Kirk Allen
COO and Co-Founder

416 616 3046

kirk@reshiftmedia.com

reshiftmedia.com

Click below for a free download of our 2026 Digital Trends Report

/



https://www.reshiftmedia.com/wp-content/uploads/2025/12/Reshift-Media-Top-Franchise-Digital-Marketing-Trends-2026.pdf
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